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Summary :  
Most of the research studies in the field of media, maybe is rare and engage with new media in general 
and the one, Hence, this research came to specialize even are walking in one of the topics of new media 
and, in turn, also opens the door to research more deeply rubbed and applications and new media. Where 
came social networking sites to breakthrough move of quality, sparked heated debate among interested 
decision makers, Ability to influence in Arab societies, and that these sites become a free years lets into 
the top of the interactive, making it a convenient way to study the expressions of political and social. 
We had to research the role played by social media in galvanizing young people to participate in the 
activities of the political movement, and the growing importance of this study because it reflects the 
views of a social, representative of the youth, 
Who come in the introduction of the slides in the community which relate to issues of national. Also, this 
research would provide a vision of scientific objectivity, to stand on the role of these sites on the political 
level. 
Keywords: new media, Facebook, political awareness, youth. 

  

    
 

  
1  
2     

      
. 

الإعلام الجديد كمحرك للوعي السياسي لدى الشبابالعنوان:

مجلة آفاق للعلومالمصدر:

جامعة زيان عاشور الجلفةالناشر:

بلقاسم، زغدودالمؤلف الرئيسي:

سعدي، وحيدة(م. مشارك)مؤلفين آخرين:

ع8المجلد/العدد:

نعممحكمة:

2017التاريخ الميلادي:

جوانالشهر:

359 - 349الصفحات:

:MD 936227رقم

بحوث ومقالاتنوع المحتوى:

Arabicاللغة:

HumanIndex, EduSearch, EcoLinkقواعد المعلومات:

الشباب، الوعي السياسي، الإعلام الجديد، مواقع التواصل الاجتماعي، الفيسبوكمواضيع:

http://search.mandumah.com/Record/936227رابط:

© 2021 دار المنظومة. جميع الحقوق محفوظة.
للاستخدام المادة هذه طباعة أو تحميل يمكنك محفوظة. النشر حقوق جميع أن علما النشر، حقوق أصحاب مع الموقع الإتفاق على بناء متاحة المادة هذه
دار أو النشر حقوق أصحاب من خطي تصريح دون الالكتروني) البريد أو الانترنت مواقع (مثل وسيلة أي عبر النشر أو التحويل أو النسخ ويمنع فقط، الشخصي

المنظومة.

http://search.mandumah.com/Record/936227


                                                                                                                                         

 – 1- 2017-  349 

  
 .    

    
:   

 
.    

  
   

 
  .

  
  

Summary :  
Most of the research studies in the field of media, maybe is rare and engage with new media in general 
and the one, Hence, this research came to specialize even are walking in one of the topics of new media 
and, in turn, also opens the door to research more deeply rubbed and applications and new media. Where 
came social networking sites to breakthrough move of quality, sparked heated debate among interested 
decision makers, Ability to influence in Arab societies, and that these sites become a free years lets into 
the top of the interactive, making it a convenient way to study the expressions of political and social. 
We had to research the role played by social media in galvanizing young people to participate in the 
activities of the political movement, and the growing importance of this study because it reflects the 
views of a social, representative of the youth, 
Who come in the introduction of the slides in the community which relate to issues of national. Also, this 
research would provide a vision of scientific objectivity, to stand on the role of these sites on the political 
level. 
Keywords: new media, Facebook, political awareness, youth. 

  

    
 

  
1  
2     

      
. 



                                                                                                                                         

 – 1- 2017-  350 

  
  

  

  

3   
   

  
  

1-   
2-   
3-    

 " "   
 :  

1-  
   

   
   

 Nouveaux medias 

 . (Interactive) 

  (Internet)  )  Digital (4  
  

.5  
2-   

6  
3-    

   
 .



                                                                                                                                         

 – 1- 2017-  351 

   
  

7  
4-  

   
  

 :
    

8 
5-   
  Oxford  Youth  Young »

9  
 Adulte  (Robert)  (Jeunesse) »

10  
 Maturtté •

. 

) 15-35  (  
  

  
.11    

 :  
I.  

  
) 2004 ( ) (

 ( ) ) 
)    

   
   



                                                                                                                                         

 – 1- 2017-  352 

 )01 (  
14 1984    
14 2004    

2004  30   
2005  12.8     

23 2005    Facebook.com   200000   
2006  Peter Thiel , Greylocks Partners et Meritech Capitals, 

25   
2006  Yahoo   

800   
2006  37   

5 2006    Mini- Historique 
112006  13   

2006  Yahoo   
28 2007    
24 2007    

2007  Parakey,Inc .  
24 2007  1.6 15   
06 2007    
30 2007   de Hong KongLi Ka-Shing 60   

2007    
1 2008  2007 150 2008.  

11 2008     
2008    
2008    

Source : Alban Martin; Éric Delacroix : Face book : on s'y retrouve, éd : Pearson, impr. 2008, Paris, pp 6-8. 
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